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Latest Consumer & Design Trends from China
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12-year professional research and study

Analysis of the current market, consumption and design situation in China, as well as forecasts of future trends
The trend prediction methodology which is recommended by iF official website

Summary of 21 trending topics, 243 hot data

Over 84 pages, over 329 pictures & diagrams

NEW BOOK IN STOCK <2026-2027 China Design Trends Report by YANG DESIGN>!
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Why you should read this China Design Trends Report
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How can designers accurately anticipate the future?
How can businesses create products that genuinely resonate with consumers?
How can CMF be transformed into sales momentum?

China Design Trends Report has already become the authoritative design trends report for the Chinese market since 2013, and there have been eleven reports applied by brands worldwide.
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Macro trend background: 4 Stories about our future
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Since 2015, YANG DESIGN has proposed the macro theme of Virtual in Real. On one hand, our daily
life is filled with online information and social media. People are constantly looking for new
excitement in the virtual world. Virtual information has become a new kind of opium and fast moving
consumer good.

On the other hand, getting tired of the virtual world, people tend to pursue authenticity in off-line.
Nature and in-person experience, have become luxuries that are getting rarer and rarer to find in our
life.

In this edition, YANG DESIGN has proposed two trends which stand in the two extremes of virtual
and reality, and two trends which tend to merge virtual and reality.

These 4 trends are presented as four stories about our future.
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What is inside this trend report
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Digital Report Download

Including print version and editable PPT format electronic version, in
Chinese and English translations.

Summary of 21 trending topics in China in 2024-2025 and 243 big data,
4 design trends for Chinese market,

84 pages, 329 pictures & diagrams,

12-year timeline of the China Design Trends evolution.
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BNRITERER, BEERSEEE,
Pantone. NCS. RAL&4RL,
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B _EFEMRIEKEAT.
Color and Material Tools for Practitioners

48 colors, with color moodboards and color story,
Pantone, NCS, RAL color notations,

48 pieces of pattern inspiration,

48 pieces of material and finish suggestions,

24 real physical samples,

with material vendor contact method.
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Methodology

Explanation of trend prediction methodology,
which is recommended by iF official website,
Clear timeline of the China Design Trends
evolution.
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Unlimited Online/In-person Training

Explanation of 4 trends & methodology,

Hands-on workshop to transfer trends to concept,
Optional 2 hours of online video training in Chinese
or English,

Optional 2 hours of in-person presentation.
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Trend Background
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Introduction of Chinese context of political, economic, social, technological, cultural and design trends, with 21 trending topics, 243 hot data,

focusing on the current consumer trends in the Chinese market, analyzing people's lifestyles and aesthetic changes.
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Over 60% of professionals work more than 50 hours per week, and 46% report having almost no time outside work for family or social life. Lululemon
report shows that 41% of Gen Z are experiencing burnout. As 3 coping mechanism, meme culture” and “sbsurdist humor” act as emotional safety
valves—for example, “crazy literature” uses exaggerated, nonsensical language to vent anxiety and discontent. Phrases like “Idon’ twant to work

P Political institutions, Eco- COverseas Travel Upgrade of House in Two New Policies to New Invention, Technical AIGC Anxiety New Quality First Year of Al Termi- anymare—I" d rather be a monkey on Mount Emei” humorously express work-related stress. The concept of “remaving office vine” , It refers to office
i Resumed oc E update and speed, Technol Dialague af the Real Productive Forces workers using mental =nd expe afier work, siniing quisty in 3 par, or pursuing hobbies—to counteract
ESG Green Building Materi- Cansumption ogy the production spaed, d the Vir ntelligent Scenario ysical fatigue and regain control. Over 30,000 people have joined Douban’ s “New Life After Work Plan” group to share tips.Ultimately, whether through
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Doing abstiact is  tease to descrbe weird behaviors. 1n 2024, there were more than 10 million notes related
18 "abstraction” on Xiaohongshu, the reading vohame of potes was 7.2 times that of the same period last
year. Many young netizens have expressad that they expecence anxiety, and "crazy terature” has become &
way 10 wenl motiens snd rebeve stress. Over the past week, "crazy erature” gamered a total of 46,000
online mentions and 5.52 millon interactions.

2y Literature

disposable Incame of Urban Go witd Folk Tourism Reverse Siphan Effect &, comman Spiritual Cormer Companionship
Househalds, consumption Gradual Change Home Authentic Connection value, interests, viewpaint, Gaia Style
reference, unemployment Against Digital Lor activities, representative, 2 7{Z
rate, productivity, industrial working attitude, education -
structure, expert, invest- condition, consumptian 270million
ment, e concept, aesthetic concep?,
etc Wy (FWEr SRENAE TE, BEEREESASH,
ey m! ErSieate TSN s neiRgs.
amE. am T TR B R SRR e T WSS WARRL B SEmmn S ERIE In daity lfe, audiancas may accumutata various negative amations, which are refarred to as *hostility".
- free - e Al Clean Fit Variety shows help audiences get rid of these negative emolions by presenting relaxing. pleasant, humorous
IR = |53 e AEAT AL BT mﬂﬂi-ﬁ'x’i IR and funny content. #5et Out Now#, has accumulated a total view of 270 million,

FI%0 B PANF IR TS

] Public opinion, social re Digital Momad Physical and Mental -leeply.f\alng Soclel:y Mew products, new senvices, Dopamine Instant Sen- Aesthetic Labeling Chinesa Style 300
population, sex Partner Heaith Re Four-Good new brands. new marketing sory Stimulation Clean Fit Re-enchantment
s ucture, natality Identity Recenciliation Maiacioiics 10-Minite Hibaa iy trends, ete. defining the New Sloiw Retra Style Fourth Generatian 3 million
SoIT . racial struc Souls of Serene v Circle Chinese Style Residence
ture, refigious belief, cus- vell-being Adapting to High Frequency Editing arent Myself p -
tams and habits, etc. ome dness HEEmR 024 F A BRE,  CECESR EEEEbR 0%, 204 FIH5F858

PR
2052 "HLES sPlnd EETOSEFneox@lg L\ﬁ:ﬂ?mﬂgﬁnﬂ

Cata from the Finduoduo platform shows that in mid-Apil 2024, the search valume for “No Aniety” (a play
on the Chinese phiasa which ftesally means "ban hananas from tuming green’) increased by 70%. From
April 5th to May 20th, 2024 The team led by Lai ¥oulong, the president of tha E-commerce Association af
Pinghe County, Fujian Province, sold more than 3 millicn catties of bananas
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Cross-category CMF Trend
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Each theme of design trend is presented with examples of colors, materials and patterns, providing inspiration, professional information and application tools.
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Color Trend
12 trend colors and inspirational descriptions for each theme
Totally 48 trendy color palettes, predictions of changing trends
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Material & Finish Trend
Pictures and detailed descriptions of 12 Material & Finish for each theme
Totally 48 recommended materials and new techniques to inspire design
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Pattern Trend
12 new patterns and textures from cross-industry products for each theme
Totally 16 keywords and more than 60 detailed image panels
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Trends with Physical Material Samples
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24 pieces of physical material, which can be reused for display, collection or workshop. Hard copy and high resolution color printed pages.
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Four Step Trend Prediction Methodology
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Provide inspirations of future design for enterprises, and for them to capture the trends for product shape, color, and materials applications.
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Annual sociology case Coversations with experts Semiotic analysis process Visualize target consumer group Translate to CMF design expression

study and activities to from six design fields Future four macro trends 1) Personas lifestyle AIO 1) Forecast style trends

explore future lifestyle 2) Scenario 2) Forecast color & pattern trends
3) Brand 3) Forecast material & finish trends
4) Industry
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Training
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Trend training workshop for corporate with unlimited participants
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We have successfully helped design, R&D, marketing departments to translate this forward-looking trend study result into product design opportunities in 2-hour training.
Suitable for designer, product manager, engineer, marketing, planning or sales function, manager and CEO.
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Since the first edition launched in 2013, the Report was well
received from clients from consumer electronic, transportation,
home and furniture, personal care, food, fashion accessory, retail

and B2B sectors for the past ten years.
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Editor
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Chief editor & training instructor

RIS
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YANG DESIGNEREERES. HEKA

Xiaojing Huang

Chief editor of China Design Trends Report,
renowned design strategist and trend expert,
strategy director and partner of YANG DESIGN
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Designers are both forecasters and executors of future trends.

--Xiaojing Huang
Chief editor of China Design Trends Report, strategy director and partner of YANG DESIGN

BkEELI S, EEIDEA. IMEIEIRIHRIE. LinkedInhEFIMAOAYERIN, BESDN (EFRRSIRITELE) BEHKAEIIAA. BFrk=ELT s IHEER.

AR TEDx, IREENCSEFFN, EZRSemiofestHEZNMEMLHEIREIREE, CMG (£BkE@ZAHRA Color Marketing Group) I ASEIEA, 28 (FEIRITHES
|REY . M2013FERITES NP EMAENFERITHERIRSE, CHINGEE. K6, #HE. DXSETEMH~E£EXBEENRITES, HhRENTENSE
B A ERIFRITREMNIET. KEBECMFEBLABERRATEE (md) SXEEEER. SITABERFAKRESR.

1A ERPERERNRITIRIAI AT ——YANG DESIGNAURER S, HERIEHMERIARBENEZ TCMFSEE, AFARSINE, N7 8EKE. £5. BA. A7~
B, @R, =2, BER. 425, BOSE, FEMIfE. vivo, R, BXEFI%E. AR 8. SMEFERSTmEMRITRIEINE, AR M FARAREMREWSEIER N ESIE
THREERNRITRIE. T NRE AR 7 BETEREERR. BPARR. BEARRMERBIFERINS N TSR WIAREIFNRIT SR, RKEXER
EEETN. N20165F 2, AMRREERMRARNIRITII8090/ESFIMIBF EASEEE ENVA.

Winner of Red Dot Design Award, IDEA and Design For Asia Silver Award, Influential China Young by Linkedin. Chief editor of China Design Trends Report,
which is by far the authoritative annual trend report for the Chinese market since 2013. The report has successfully forecasted well-selling Chinese design
trends including gradient, purple, copper green and iridescence. She is curator of CMF TREND LAB, and design column writer of magazines including md.

Invited speaker of many design events including TEDx, Color Marketing Group, NCS color forecast and Semiofest. Xiaojing studied in Guangzhou and Berlin
from experience design expert.

As strategic director of YANG DESIGN, the forward-looking design consultancy in China, she has been leading the strategic team to build the CMF Lab and UX
Lab, defining design strategy to realize business value for companies in different development stages. Her clients are leading brands including Boeing, BMW,
GM, Nissan, Hyundai, Didi, Samsung, Microsoft, Huawei, BOSE, Haier, vivo, Schneider Electric, Unilever, Vanke, DuPont and 3M.
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11-year Research of China Design Trends

(PERITEBIRE) M2013FRRTT, +ZERFANIRE TEBIUAEMERMNRR. ERRTE, RISBRENIEFERIHEBHNRRESE.
China Design Trends Report was released since 2013. We have analyzed the direction and drivers behind trends in the past decade,
and will continue to witness the design trends in China in the next decade.
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Application

A1 RINFUNH~EHEREE: 2017-2018

Successful application examples of our trend report: 2017-2018

€2017-201 8 EIRITEBIRE)
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S RIS, | DIMENSION. N

The 2017-2018 China Design
Trends Report made successful
predictions of metallic gradient
finish and purple, based on the
trend “I Dimension” .

https://www.linkedin.com/pulse/
how-come-gradient-color-
trigger-overwhelming-design-
trend-
huang/?articleld=640205008547
0994432

OPPO/Huawei/Supor/Merck
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Application
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Successful application examples of our trend report: 2018-2019

(2018-2019 R EIRIHEHIR
=) Ry T B, RThIT
T iR ERYRIT.

Measured

The 2018-2019 China Design S 90 1 40 e =

Trends Report made Post Materialism in Trading Up
successful predictions of
copper green, based on the
trend “Measured” .

https://mp.weixin.qq.com/s/j
USqyPDpK aL-JNROLFpaw
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Application
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Successful application examples of our trend report: 2019-2020

€2019-2020 EigiHEaHMR
=) Ry EFEHRT B8, MIh
F T FTO0R) HHRAGARA T

The 2019-2020 China Design
Trends Report made
successful predictions of
eucalyptus green, based on
the trend “Slow Utopia” .
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Application

A 1SRRI r=EEEaEE: 2020-2021

Successful application examples of our trend report: 2020-2021

€2020-2021HEIRIHESBRE)
PRy "EERREDKT B, AT
TIRBRIRT.

The 2020-2021 China Design
Trends Report made successful
predictions of silver, based on
the trend “Hardcore Planet” .

https://mp.weixin.qq.com/s/hlc
WwBOny8PWMnW7Zv8Jow
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From Readers

IEETHN R

Comments from our readers

"HEBIETET, BRAREENER, BFERRRIRENSR, MEEANEESEHMIIE, EHEHIERMNNEHNES L. 4
HERSESEIRRERS S, ZREEIENAEE, XMEITESE, EPESTRIER EIN BZiHNRIGIT RAARNNERE., SEaXH/EARZIHUTNEEARMAIIEE, REiEas.,
"YANG DESIGNEALE#IAICMF leader, "

"BEZIREIBEYANG DESIGN RS EEDR, SEMNNRSERECEEETH LERRAN M. ERPENREE, % EEEFRSEmTCIEEESRENNERE~
"B = NMEERTAE TS TYANG DESIGNEBBIRENEL.,

"REFEFE. "

"BAEEARRNIASAR T E ESIRE. AS

RERIERIRIIAESIRE.

AR ERRER. BNRITHMBR, Z2TRIEBREPARTENER, REES
'‘RETHE#HR, Tl HRTEBREGE. "

XN ERRZ FREH,
‘—REREmERINE.
" ERRIRBA TR RIS RS,

"THIRMDEAAE, HipEAs, FIHERTREEER,

"This trend report is a good investment for our design team."

"Hardcore content."
"Excellent report, recommended."

"Thank you for doing China design trends study for all these years."

"It's amazing to predict for years. The report is solid and rich in value.”

"The trend report is quite good, and the research method is quite worthy of reference."

“I always think the work you put together is very high quality.”

"We really like the concept that YANG DESIGN came up with."

"We agree many trends described in the report and want to learn more about the differences between Chinese and international market trends."

"These trends are beautiful and fashionable."

"Excellent report, substantial in content! It is indeed a report that fully predicts and analyzes CMF trends from different design perspectives, and there are many points and aspects that
intersect with our business (automotive interior, home appliances, etc.)."
"As a regular customer, the annual report helps us exactly."

EEFESEMREN. X—HREEEE, RE—UBRERNEHE.
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FEEGIERIRIA, FOREEE A, B

SEBRIRITHRE
-VIVOEHEIFE
-BXEFIEHBRETIRR
- EISRRCATERI IEHE
-—iSFERIRLID
-EFERCMFZIHID
-IEERCMFZITHH
-KRESERIHD

- BRKIERTH R
-JERiRiHD
-IRRISZECMFEITD
-5 SZECMF
-HNrrmRiE

- Senior industrial Designer, Singapore OSIM
- Designer of Midea

- Changhong designer

- Philips designer

- Sony Senior designer

- Asus designer

- Design VP of Pico

- Design Director of Sogal

- Marketing design Manager, TOTO, Japan

- BASF

- CMF designer, Nissha, Japan
- Colgate Design Manager
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Media Highlight

RARIE

Media highlight of China Design Trends Report
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R BV

Purchase process

1:

REURINER

Ask for quotation

s

YANG DESIGN ZRE&ZLE
RIS Xiaojing Huang
xiaojing@yang-
design.com

+86 21-6280-2294

FAMSERE

Confirm purchase
package

3:

FIANTE.
HESEIRIE,
By

Sign purchase agreement

- NFIVZEBIR)|, 155
DI TIEARIDEHAL
T3, BBEMNTE.
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f.

O, Fx

Invoice or Fapiao

[E:2)
=<

¢

RBEDRIbR S

Express delivery of
printed report

B:

]
BE], IR

Schedule offline training
time & location

- ARG EPE L TE
B, W5 EILITERT A,
.
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Q&A
AXEEIEHERRE BHREEIEHEERE
(BZRRE):

1L RN A,
RISIRLER . BERSES: BRIIEARSTHIBLR, #iA

—Ia El%\} =+ N — Mg s N
a S —TRLIE BEE, BT R ER T
b =TSR -

CRAES R R AFE o
2~ MBS/ SEESER,

3R ERER. HEFRERIHE
AU T 2R,

4 ARFRWRTIKF KR ER T E
AVSRITIRF.
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C.XTFFEHRLH?

BR. TEIYNEFR, 6%HE
- A EIREFTIAVBRR S 1R1THIRSS
- KRB AEEERESA

D FEESARE? &N
BTS2

KRR, BRE-21MT/FER
RREHERBHIRE. HRREDR
RS LARFEEL Y, £EE
BB, EBFhRAE BT &%
FhR T EGHESAESATEE.

E.AN{EFREYMiABIENI?

INEEEWSLIVAE, BHYE
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25,
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XTERFEH. IBHIRERE
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YANG DESIGN, the Forward Thinking Industrial Design Consultancy, to Create Touching Designs
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About YANG DESIGN

YANG DESIGN JsETIVigit4nis
RIRECIFTRRRIAS], BT BIEEE
4T, iF. BAG-Mark, ZEIDEA
. CESERERBEFRIRITAR. RUMP
entawards&3, WiMNEESNEIIZLT
R, EAFPEREFWAOIRITID
EARN LB,

TRITWIRIHEYIE. RITREHR
Fr. CMFE®BLE=. AFHARLAB
BN IHRO, PRSI
. mhEeIFEAERLAR B E 0 MR
F=.

YANG DESIGN EHOF AEFRAH
BE. BlF. SRRIRITEERS .,
IMEREE e, BEBETF. B
TE, iERE. XREZTEETIL.

NERRSWTMELIL T eIFRIt S
SmliifE, WmiKE. 5. B, =
JEfed, ESt. BA. B, =&,
KR, e, B, fFB. BEXEF
e @R A BRL KefF. B
BE2%F, HPUKEMIRIHRSRS
IRTHEF TREMIKIE. BRI
NEERSRFHEZHHRIEIE.
79B/REUFMRITAIZR ARG T BRI
BPART, A E R AR PRI
mIBIRET LT hEESIME. hE
BEE MR A mIE ST 7 UHHY
TRNE.

YANG DESIGNEISAAGIRE AR EZE
BITAgHH, SRFEE, HIRTFA
NFREBEKITEES. BIEEF2005
7 L8673 TYANG DESIGN,

YANG DESIGN is the forward
thinking industrial design
consultancy in China, a winner of
nearly one hundred major design
awards, including Red Dot award,
iF award, G-Mark award, IDEA
award, CES Smart Home Product
Design Award, Pentawards ,
Design for Asia silver award, and
Forbes China's Influential Design
award.

YANG DESIGN has Industrial
Design Museum, Design Strategy
Institute, CMF Trend Lab, User
Study Lab, Prototype Center,
Product Innovation Department,
Brand Innovation Department and
self-owned brand YANG HOUSE.

YANG DESIGN provides forward-
looking, innovative and high

quality design consulting services,
and covers industries such as smart
hardware, consumer electronics,
transportation, fast moving
consumer goods (FMCG), home
and more.

YANG DESIGN has helped many
leading global brands to realize
innovative social and business
value, including Boeing, BMW,
Audi, Infiniti, Hermes, GM, Bosch,
Samsung, Philips, Schneider
Electric, Hitachi, DuPont, Unilever,
Haier, Huawei, Vanke, Greenpeace,
One Foundation and more.

The research and service design
that YANG DESIGN provided for
Boeing improved its efficiency and
experience, the public and service
system designed for Vanke helped

in the creation of smart cities, the
innovative home appliance
designed for Haier won
recognition in the form of an
international award.

The products designed for several
smart hardware start-ups raised
more than ten million USD in
financing, and a series of projects
benefitting the public that were
done for One Foundation realized
innovative social value.

YANG DESIGN is founded by Jamy
Yang, a renowed Chinese industrial
designer. He studied in Germany
and worked at the Siemens Design
Headquarters in Munich.

In 2005, he founded YANG DESIGN
in Shanghai.



YANG DESIGN 733K, iIiHEYIES CMF #&38s0i6
YANG DESIGN Office Building, Design Museum, and CMF Trends Lab
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YASNY

YANG DESIGN MUSEUM, founded in 2013, is the first privately owned industrial design museum in China. It covers an area of 5000 square meters, which is divided into four sections:
Permanent Exhibition Hall, CMF Trend Lab, Temporary Exhibition Hall, and Staircase Exhibition Hall. The overall space is characterized by an airiness and futuristic "Virtual Landscape”
installation. Its pure and white background creates a strong contrast in texture with the industrial artifacts that are imbued with a sense of time.
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Services

HeA JHE B RSS

Our Trend Services

(PERIHESHRE) RiEl
China Design Trends Report and
Training

EHEBARKCMALITINE
Bespoken Trend Study and CMF
Design Project

R RBIIRT

Exhibition Curation & Design
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BERESRITEEMIPERIHESIRS.
NEFRECMFAIEIIBRSS.

Edit and publish China Design Trend report annually.
Provide CMF training sessions.

BRIEABEIE. FH. KRB, FE RESFEZFRUAEHESBTIRS. FomiREML. REFSIRAIMESY, BinEBREESREERRAR. BFE miICMRRIT,
CMFERITHEIRSS.
We have existing successful case studies for clients clients in the fields of transportation, mobile phones, home appliances, furniture, home, and FMCG. Our service

includes trend forecasting, product line strategy planning, brand identity, target consumer lifestyle and aesthetic study, specific product CMF design, and physical
CMF sample making.

EEFOTE (M) ERxEESSHEHCMAEBLABRIEMICIZAT.

AEFERCMAESRIEIIEEIRLT.

Curate and design the annual CMF Trends Lab theme exhition and forum at China International Furniture Fair (Guangzhou).
Bespoken CMF design exhibition and installation design for client.
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WIS AMRE: YANG DESIGN

Add: EEHEIIRKTK2585, FREACSHE
YANG $E(Y1E: @ YANGDESIGNE A1l Building C8, 258 Changjiang Road, Baoshan
DESIGH Email: info@yang-design.com District, Shanghai.

www.yang-design.com Tel: 8621-6280 2294



