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Why you should read the China Design Trends Report
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To fit into the faster and faster pace of urban life, and people ’s constantly changing lifestyle, nowadays, an outstanding design must be functional and practical, and it also needs to fit into people's future
lifestyle and their aesthetic demands. "How is a trend started? What kind of product design will fit into the future market?" - these are the topics that the global design industry constantly cares for. Many
world-renowned design centers regularly publish annual design trends in various fields, but are these trends fitting the Chinese consumer market ? After analysis of the global trends, we must follow-up with
deep and through exploration of the local market, effectively analyze each consumer segmentation, and confidently propose China's future design trends - these are the common demands across industries,
and will lead the development of China's design field.

To begin with trend forecasting, it is built based on researches of the social formation, consumption trends, and design expert interviews. With these researches and studies, we have prepared Chinese lifestyle
forecasting and four different design macro trends. In each macro trend, we have provided corresponding CMF (color, material, and finish) proposals, which will be suitable for various design fields in China. We
strongly believed that when CMF elements are translated onto product design, it has the power to cater consumers’ emotional demands, so as to attract more potential consumers towards market success.
And these are the resources and influences that we wish to bring to our readers with this book. China Design Trends Report has already become the authoritative design trends report for the Chinese market
since 2013.
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Who has used our trend report
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Since the first edition launched in 2013, the China Design Trends Report was well received from clients from consumer electronic, transportation, home, personal care, food, fashion accessory, retail and B2B
sectors. Below are some of our subscribers.
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Methodology
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4 Step Trend Prediction Methodology
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Annual sociology case study and

data across six activities to
explore future lifestyle
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Conversations with experts from
six design fields to search for
future design trends
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Semiotic analysis process
Future four macro trends
Brand target audience suggestion
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Provide inspirations of future design for enterprises, and for them to capture the trends for product shape, color, and materials applications.
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1) Forecast style trends
2) Forecast color & pattern trends
3) Forecast material & finish trends
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Data Chart
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2018-2019 China Related Data & Table in the Report
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Experts
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Experts in the Report

%52 Dadawa B&RE=#) Carrie Chan ¥%BEiE Jamy Yang *BEJIEP Wenqing Zheng 1983ASIA X Z=/E38 HAOQIANG LI
RF/ERESZAS/ENEY) QA BRRRA [ SEMFE YANG DESIGN / £ 0IA RIS AR /REERSREISE TEMEESTZAT X REERIHT/ERA
Singer/Sound Artist/Founder of Senior Curator / Columnist Founder of YANG DESIGN / YANG HOUSE  Glass artist/Associate professor of China  Asia Aesthetics Institute X Brand Designer/Curator

KANJIAN Creation Academy of Fine Arts
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Background
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Macro Trend Background: Virtual &

ALL RIGHTS RESERVED BY YANG DESIGN hiRFTEREFINEE LS HIREZ A FOR MORE INFORMATION, PLEASE VISIT YANG-DESIGN.COM

4 ~

Real

RIS
Xiaojing Huang

ERRTRBEEEER,

YANG DESIGNZRR&RUSE. &fkA,
(PERIHESIRE) TR

Renowned design strategist and trend expert,

strategy director and partner of YANG DESIGN,

chief editor of China Design Trends Report
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Since 2015, YANG DESIGN has proposed the macro theme of Virtual in Real. On one hand, our daily life is filled with online information and social media.
People are constantly looking for new excitement in the virtual world. Virtual information has become a new kind of opium and fast moving consumer good.
On the other hand, getting tired of the virtual world, people tend to pursue authenticity in off-line. There are increasing numbers of design with focus on
craftsmanship, natural or real material. This objects and experience, filled with cultural and living memories, have become luxuries that are getting rarer and
rarer to find in our life.

In this edition, YANG DESIGN has proposed two trends which stand in the two extremes of virtual and reality, and two trends which tend to merge virtual and
reality.
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Style
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Style Matrix of the 4 Design Trends
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Content
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Content of This Report
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Over 100 pages of rich resources with Chinese and English translations

Annual summery and data of the Chinese market 2018-2019, with a collection of 6 expert
interviews

4 design macro trends for the 2020-2021 Chinese market

Total of more than 280 pictures and diagrams

A palette of 12 colors and 1 key trend color for each macro trend

12 pieces of material suggestions and 6+ real physical samples representing each macro
trend, together with material vendor contact method

2 hours of in-person optional presentation and trend workshop within Shanghai city.
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Content of This Report
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Content

FA 1250038 FARIBAYRE EE N LS|

Our Trends Application Training for Corporates
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We have successfully helped design, R&D,
marketing departments to translate this
forward-looking trend study result into
product design opportunities. Suitable for
designer, product manager, engineer,
marketing or sales function.

The training can be face to face, or via
online video.
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Example of Our Trend Application
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The 2017-2018 China Design Trends I D I M E N S I U N

Report made successful predictions
of metallic gradient finish and purple,
based on the trend "I Dimension”

https://www.linkedin.com/pulse/how
-come-gradient-color-trigger-
overwhelming-design-trend-
huang/?articleld=6402050085470994
432

g
<
=]
i

OPPO/Huawei/Supor/Haier



CHINA DESIGN TRENDS

Application
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Example of Our Trend Application
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The 2018-2019 China Design
Trends Report made
successful predictions of
copper green, based on the
trend “Measured” .

https://mp.weixin.qq.com/s/j
USqyPDpK _aL-JNROLFpaw

Measured

HBRFRPETER
Post Materialism in Trading Up
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Comments from our readers

"BAPARIRSTIHFITSES, HEEZ THRIESERMHEENES. " -BATOTOEHRIHEE
"BREREE=F%]ZIYANG DESIGNIIEZEBRE, SFENMNEBTRIMEHERSARIN B, " -SFRRCMFZIHD
"BAIRHHERN, 23T RIEBRETHARLZNER, RESZTEHESENRL. " -KSFRITI

"VEREEF, BFRRENEIAEELY. SEREEMESHER, " SR aRITHEE

"EEXAIREZME, MERNTESIET, 2016FEFRIINS, HH! " -EEERHLITHEE

"R " —VIVOgFas

"IMRFEmega trend, " -BPEEFERCMFRITHH

"BEEMES—m. " -1105 LA ESERASRE R

“We think that many trends in the report is in right direction, and want to know more about the difference between Chinese and international market trends.” —TOTO Marketing Design Manager
“It'" s the third that | come to YANG DESIGN for the trend report. The material sample in the fourth trend is unexpectedly creative.” — Geekly Senior CMF Designer

"When we design new project, we are inspired by your trend report, which is easy to understand and very visual. “—Changan Automotive Designer

“As a regular client, we think the report is helpful for us every year. This year’ s hardcover binding is premium.” —Colgate Design Manager
"l have been following this report since 2016, when | started to work as professional designer. Share with you!”
"Awesome!” —VIVO Innovation Director

"Environmental concern is mega trend.” —Logitech Senior CMF Designer

“It'" s worth reading every year.” —Fashion & Beauty Wemedia with 110 fans

—Schattdecor Design Manager
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Media Highlight
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Media Highlight of China Design Trends
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Purchase
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Purchase Information
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, 58,

For purchase information, or to learn more about CMF and
trend consultancy services at YANG DESIGN, please contact
at the following email and phone number.

Xiaojing Huang
xiaojing@yang-design.com
+86 21-6280-2294
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Who We Are ?

YANG DESIGN is the forward thinking industrial design consultancy in China. It has won nearly one hundred major design awards, including Red Dot award, iF award, G-Mark award,
IDEA award, CES Smart Home Product Design Award , Design for Asia silver award, and Forbes China's Influential Design award.

YANG DESIGN has Design Strategy Institute, CMF and Trend Study Lab, User Study Lab, Prototype Center, Brand Innovation Department, Product Innovation Department, and Public
and Service Design Department. We have long term strategic partnership with professional design research institutes from countries including Germany, Britain, the United States and
Japan. YANG DESIGN has also invested and founded an industrial design museum, a new handicraft research institute, a smart luggage brand, and a high-end lifestyle brand.

YANG DESIGN provides high quality design consulting services centered on user experience, and covers industries such as smart hardware, consumer electronics, transportation, fast
moving consumer goods (FMCG), education, finance, real estate, and more. YANG DESIGN has helped many leading global brands to realize innovative social and business value,
including Boeing, BMW, Audi, Infiniti, GM, Bosch, Samsung, Philips, Schneider Electric, Hitachi, DuPont, Unilever, Haier, Huawei, Vanke, Greenpeace, One Foundation and more. The
research and service design that YANG DESIGN provided for Boeing improved its efficiency and experience, the public and service system designed for Vanke helped in the creation of
smart cities, the innovative home appliance designed for Haier won recognition in the form of an international award, the products designed for several smart hardware start-ups
raised more than ten million USD in financing, and a series of projects benefitting the public that were done for One Foundation realized innovative social value.
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Our Services

(PERITEBIRE) KiE) SERESLTEEMRERITRBRE,
China Design Trends Report and NEFRECMFAEIIRS.

Training Edit and publish China Design Trend report annually.
Provide CMF training sessions.

EHEBHARRCMEFRT HREATETE. FH. KB FE. RESEFREEHESTIURS. FREKENIL. SIETSRINEY. BIRSBEEVSREENR. BETRICMART,

Bespoken Trend Study and CMF CMFRE R TRESSARSS

Design We have existing successful case studies for clients clients in the fields of transportation, mobile phones, home appliances, furniture, home, and FMCG. Our service
includes trend forecasting, product line strategy planning, brand identity, target consumer lifestyle and aesthetic study, specific product CMF design, and physical
CMF sample making.

RO RBIIRT FEEE3 BT DS R B ARSI AT,
Exhibition Curation & Design AEFEHICMAESREHEEERIT.

Curate and design the annual China Design Trend Gallery and forum at Design Shanghai in March annually.
Bespoken CMF design exhibition and installation design for client.
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Contact

M= RE: YANG DESIGN $rRMiE: @YANGDESIGNE /5 14E
B ML www.yang-design.com Email: info@yang-design.com

YANG RifEikitEa)

Telephone: 8621-6280 2294
Ligmhitikrag258S, F519198EE10S5H#
Building 10, BUND1919, No.258 West Songxing Road, Shanghai.

DESIGN Forward Thinking Industrial Design Consultancy




