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Why you should read this China Design Trends Report
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What kind of product design will fit into the future market trend?
How is a trend started?
Which trends are suitable for the Chinese market, understandable by companies and Chinese consumers?

China Design Trends Report has already become the authoritative design trends report for the Chinese market since 2013.
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What is inside this trend report
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Digital Report Download

Printed version and editable PPT format digital file, with Chinese and English
translations,

Annual 15 backgrounds & 39+ data of the Chinese market 2020-2021, with 6 top
expert interviews,

4 design trends for future Chinese market,

Over 80 pages, over 225 pictures & diagrams,

8 year timeline of China Design Trends.
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Color and Material Tools for Practitioners

A palette of 12 colors and 1 key trend color for each trend
(Pantone, NCS, RAL code),

12 pieces of pattern inspiration,

12 pieces of material suggestions and 6+ real physical
samples representing each trend, together with material
vendor contact method.
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Methodology

Explanation of trend prediction methodology,
which is recommended by iF official website,
Clear timeline of the China Design Trends
evolution.
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S FICEBE ST,
AJ3562/ NI A RSB ERS RS TEI
AR/ N EU RSB TR,
BEFERERIEEL,

Unlimited Online/In-person Training

Explanation of 4 trends & methodology,
Hands-on workshop to transfer trends to concept,
2 hours of online video training in Chinese or
English,

2 hours of in-person optional presentation.
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4 Step Trend Prediction Methodology
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Annual sociology case study and
data across six activities to
explore future lifestyle
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Coversations with experts from Semiotic analysis process
six design fields Future four macro trends
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Provide inspirations of future design for enterprises, and for them to capture the trends for product shape, color, and materials applications.
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Visualize target consumer group
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1) Forecast style trends
2) Forecast color & pattern trends
3) Forecast material & finish trends
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Training
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Online/In-person trends training for corporates with unlimited participants & time
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RFE): 27\, B XEEsaFl.
R TUEEZEETWRIHEYE (FES—FMATIWIHEYE) | EESthXKRSiEEtt. IF EstX,

ERFR: &N, FREE. TED. mafREEAR. BREE, CEOS5EI. TRAK.
We have successfully helped design, R&D, marketing departments to translate this forward-looking trend study result into product design opportunities.
Suitable for designer, product manager, engineer, marketing, planning or sales function, manager and CEO.
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Readers
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Which industries have used this trend report

MO13FFAXINRTT, EREITRIBTR. BEEF. KEXRE. M. 2m. HEkin. TE. 8.
MEEE T ATIRIES.
Since the first edition launched in 2013, the Report was well received from clients from consumer
electronic, transportation, home and furniture, personal care, food, fashion accessory, retail and
B2B sectors.
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Readers
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Who has used this trend report
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Background
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Macro trend background: 4 Stories about our future

IR foan B
FUTURISTIC & PROGRESSIVE
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% D-DAYRELICS
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MiNiMaL % L8 MAXIMUM
COMPLEXITY COMPLEXITY

Since 2015, YANG DESIGN has proposed the macro theme of Virtual in Real. On one hand, our daily life is nEEEH

filled with online information and social media. People are constantly looking for new excitement in the

virtual world. Virtual information has become a new kind of opium and fast moving consumer good.

On the other hand, getting tired of the virtual world, people tend to pursue authenticity in off-line. Nature ﬁﬁﬁ%rﬁj
and in-preson experience, have become luxuries that are getting rarer and rarer to find in our life. g‘;}lﬂ#m
In this edition, YANG DESIGN has proposed two trends which stand in the two extremes of virtual and
reality, and two trends which tend to merge virtual and reality. (8
]
These 4 trends are presented as four stories about our future. EAIRY TOOL
w
& IR
TRADITIONAL & HOSTALGIA

PARIRHESRIEEME. RKE/92021-20220EigHES
Style Matrix of the 4 Design Trends. 2021-2022 China Design Trends are marked in dark grey.
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Editor
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Chief editor & training instructor

i

(PERIHESBRE) £,
ERRTRESEBER,

YANG DESIGNZRE/Z S, STkA

Xiaojing Huang

Chief editor of China Design Trends Report,
renowned design strategist and trend expert,
strategy director and partner of YANG DESIGN

IRIHRIEHARKS S M, thR{ERRFEHRINITE.
- EE
(FERITESBIRE) . YANG DESIGNKIRS
Designers are both forecasters and executors of future trends.
--Xiaojing Huang
chief editor of China Design Trends Report, strategy director and partner of YANG DESIGN

EIREELI R, =EIDEA, IWMEmARiHiRE, LinkedIndhEFIMADAYERIN, 1BESDN (EFRRGZRITELEE) LBBEEIIBA. BFR=EfETRRS T EER.
LUK TEDx, BB ZFZoom Smart Cities, B%2SemiofestEZNEFMZITENAEHEENITE, BREFTCMG (£EKEFHA Color Marketing Group) IMBF AL,

HRIEE (PERITESIRE) . (TEIXHEESHARKRS) F, KEREEE (md) SREEEER. SITARERFARRER.

(R R BAIRHHIRIE A SI—YANG DESIGNAUSEREMY, Epni s IS ARENE T T CMFSiES, FRARSIRE, SR TaERS. 3. B8R, 87
T, . =E. M. 4. BOSE. MEE. vivo, ¥R, BAAKIE. B, MIBEMRISSIHEIRNE, R M AR A RN BRI SR L A MEIE TR
BRI RS, PR RE ATIRR T BETERSERR, P, BT RRERISERNS MUSHRIUR KRR R, RREEERSEE
Y, 201652, A E SRR MR HIS000E S E BT EEL A FRF.

Winner of Red Dot Design Award, IDEA and Design For Asia Silver Award, Influential China Young by Linkedin.

She is writer of China Home Trend Report, China Sub-culture Lifestyle Report, and design column writer magazines including md. Invited speaker and judge
of many design events including TEDx, Color Marketing Group, Zoom Smart Cities, Semiofest. Xiaojing studied in Guangzhou and Berlin from experience
design expert.

As strategic director of YANG DESIGN, the forward-looking design consultancy in China, she has been leading the strategic team to build the CMF Lab and UX
Lab, defining design strategy to realize business value for companies in different development stages. Her clients are leading brands including Boeing, BMW,
GM, Nissan, Hyundai, Didi, Samsung, Microsoft, Huawei, BOSE, Haier, vivo, Schneider Electric, Unilever, Vanke and DuPont.
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Experts
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Top experts in this report
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Shanshan Tan
Chief Editor of New Weekly

21 milllion followers

mE
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3 At

Jessie Gu
Curator, Writer, Media Veteran,
Founder of Qing Studio

21 millien followers

EHE

ZAR
2 ¥4

Li Shurui
Artist

2thousand followers
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Xu Zhen

Artist, Founder of Madein Company

350 thousand fallowers

HEFELET B ARERRITE

Yuxi Lei
Founder & CEO of NANOxARCH®

®Ek. £H

HERZANEREA

1T

Dongni Hou, Xia Meng

Initiator of Peas of Cake Art Group

1 thousand followers
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Timeline of China Design Trends

(PERITEBIREY M2013FEATRIT. /\FHEARETEBHSEMIKNER, ERHE, RIISBRENIEFERIHEBIRREE.
China Design Trends Report was released since 2013. We have analyzed the direction and drivers behind trends in the past 8 years, and will
continue to witness the design trends in China in the next decade.

FAIRY TOOLS
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DATA CRAFT

2015 2018 2017 2018 2018 2020 2021 2022 2023
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Application

FA JERIITNF = EHERTES . 2017-2018

Successful application examples of our trend report: 2017-2018

{2017-2018FEIZIHEBIRES

) ShEY “EDRTT Ha%, FIHFRU Zj Ny — By o
T RS EAISERTS. IAN 70 V‘f

.. N

The 2017-2018 China Design | DIMENSION >

Trends Report made successful
predictions of metallic gradient
finish and purple, based on the
trend "I Dimension” .

https://www.linkedin.com/puls
e/how-come-gradient-color-
trigger-overwhelming-design-
trend-
huang/?articleld=64020500854
70994432
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Application

FA JERDITNF = EHERTES . 2018-2019

Successful application examples of our trend report: 2018-2019

€2018-2019hEigIH#a8R
=) R B B8, RIhIR
T R EATRIT.

The 2018-2019 China Design
9 Measured
Trends Report made
successful predictions of SEEF R PR E AR
copper green, based on the Post Materialism in Trading Up

trend “Measured” .

https://mp.weixin.qq.com/s/j
USqyPDpK alL-JNROLFpaw
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Application

FA JERIITNF = EHERES: 2019-2020

Successful application examples of our trend report: 2019-2020

€2019-2020hEigiH#a5R
B PRy EFEH B, M
DOFRIN T FCANRIRAARAT

The 2019-2020 China Design
Trends Report made
successful predictions of
eucalyptus green, based on
the trend “Slow Utopia” .
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Application

A1 IDTNHr=EEEaEE: 2020-2021

Successful application examples of our trend report: 2020-2021

(2020-2021 PEIRIHESR

L) i ERER B, EE* 2 EIJ?

BRDIF T SR AT

HARDCORE PLANET
The 2020-2021 China Design R Y RI4]
Trends Report made Living Tech D

successful predictions of
silver, based on the trend
"Hardcore Planet” .

https://mp.weixin.qq.com/s/
hlcWwBOny8PWMnW7Zv8Jo
w
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From Readers

EE TSR

Comments from our readers

"YANG DESIGNETTLIEHICMF leader, "

"BATAIRSPIHEIFSEE, HEESTHRIPESERDIHEENESR. "
"ERREE=F%IFIYANG DESIGNWEEHRE, SEENMESTIEHERSARIN BlR. "
"BANRITHREN, SETERITEBRETARSENEER, RESDTEFESENTM. X—HNEEGERE, FAE—BANEHE. "
"X EREZFRIEHE,

"SIEAIBITHERA, XAEBRERE— B ERIRE,

"TIRHEIEEEAR, TAHAD, HNMAARREER,

"NEEZ,

"VEREER, BFNRENRIINHEER. SFRERMEGR, "

XL BEIY AT,

"KEXRIRESDE, MERNTSLOET, 2016FHHR2INS. Hin! ~

"YANG DESIGNEARAEFEIRITH—RFENE.

"EBEEMEE—mR.

“We think that many trends in the report is in right direction, and want to know more about the difference between Chinese and international market trends.”
“It'" s the third that | come to YANG DESIGN for the trend report. The material sample in the fourth trend is unexpectedly creative.”

"

“When we design new project, we are inspired by your trend report, which is easy to understand and very visual.
“The trend book is a good investment for my design team.”

“As a regular client, we think the report is helpful for us every year. This year’ s hardcover binding is premium.”
“"YANG DESIGN is the CMF leader with executable ideas.”

“The trends are beautiful and so stylish.”

“l have been following this report since 2016, when | started to work as professional designer. Share with you!”
“It' s worth reading every year.”

-VIVOE R EIF S
-BATOTOEHRIHZHE
-EHNERCMFZIHT
-RESERIHM
loahanyli
-FIMRARBE R TR
- mEiE
-SERGIRIHIM
-BEARITEE
-EEEBER
-REERRRITEE
-REERIHRIE

-11075#3 22 HIRS B SEASRE IRIR

-TOTO Marketing Design Manager
— Geekly Senior CMF Designer

— Changan Automotive Designer
—OSIM Senior Industrial Designer
—Colgate Design Manager

-VIVO Senior Innovation Director

-BASF

—Schattdecor Design Manager
—Fashion & Beauty Wemedia with 110 fans
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Media Highlight
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Media highlight of China Design Trends Report
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Purchase process

1.

REURINER

Ask for quotation

YANG DESIGN ZRE&SS
EHBRIF Xiaojing Huang
xiaojing@yang-
design.com

+86 21-6280-2294

2+

IBSWIAE

Confirm purchase
package
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3 4.

—IVHD, S EEK
%ED%@ Invoice or Fapiao

Sign purchase agreement
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Express delivery of
printed report
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Schedule offline
training time &
location
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The Author

ALL RIGHTS RESERVED BY YANG DESIGN [RINFIERERINE LS HIAEEEE FOR MORE INFORMATION, PLEASE VISIT YANG-DESIGN.COM

~ A E Y
FARE?
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MEERPARESIFRR. FHRELD T TURIHEYIE. HFI2HRE. SEamis. SintiEaimhE.

YANG DESIGN RHLIBFARR AR ONESMERITEIRSS, WRERERG. HEEF. TBTE. HERE. 52, ERF T, ALRRSWTmESTI T elFtt=SElME. W
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Who We Are ?

YANG DESIGN is the forward thinking industrial design consultancy in China. It has won nearly one hundred major design awards, including Red Dot award, iF award, G-Mark award,
IDEA award, CES Smart Home Product Design Award , Design for Asia silver award, and Forbes China's Influential Design award.

YANG DESIGN has Design Strategy Institute, CMF and Trend Study Lab, User Study Lab, Prototype Center, Brand Innovation Department, Product Innovation Department, and Public
and Service Design Department. We have long term strategic partnership with professional design research institutes from countries including Germany, Britain, the United States and
Japan. YANG DESIGN has also invested and founded an industrial design museum, a new handicraft research institute, a smart luggage brand, and a high-end lifestyle brand.

YANG DESIGN provides high quality design consulting services centered on user experience, and covers industries such as smart hardware, consumer electronics, transportation, fast
moving consumer goods (FMCG), education, finance, real estate, and more. YANG DESIGN has helped many leading global brands to realize innovative social and business value,
including Boeing, BMW, Audi, Infiniti, GM, Bosch, Samsung, Philips, Schneider Electric, Hitachi, DuPont, Unilever, Haier, Huawei, Vanke, Greenpeace, One Foundation and more. The
research and service design that YANG DESIGN provided for Boeing improved its efficiency and experience, the public and service system designed for Vanke helped in the creation of
smart cities, the innovative home appliance designed for Haier won recognition in the form of an international award, the products designed for several smart hardware start-ups
raised more than ten million USD in financing, and a series of projects benefitting the public that were done for One Foundation realized innovative social value.
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Services
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Our Trend Services
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(PEIRITESRSE) Rl
China Design Trends Report and
Training

EHBRBARKCMFZITEE
Bespoken Trend Study and CMF
Design

RISHRERIRT

Exhibition Curation & Design

BFRESRITFEMNPEIRITESRE.
PEFRACMFAEEIIRSS.

Edit and publish China Design Trend report annually.
Provide CMF training sessions.
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CMFHERRFTHEEIRSS.
We have existing successful case studies for clients clients in the fields of transportation, mobile phones, home appliances, furniture, home, and FMCG. Our service

includes trend forecasting, product line strategy planning, brand identity, target consumer lifestyle and aesthetic study, specific product CMF design, and physical
CMF sample making.
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NEFEHCMAESREEEERIT.

Curate and design the annual China Design Trend Gallery and forum at Design Shanghai annually.
Bespoken CMF design exhibition and installation design for client.



CHINA DESIGN TRENDS
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Contact

MISARXS: YANG DESIGN SRS @YANGDESIGNE /57414
Semen v - B/ Mk www.yang-design.com Email: info@yang-design.com
YANG | BubEiztienial

Telephone: 8621-6280 2294
LA PEER2585, F519198IRE10SH#
Building 10, BUND1919, No.258 West Songxing Road, Shanghai.

DESIGN  Forward Thinking Industrial Design Consultancy




